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Aussie icons Jess Mauboy and Australian Made team-up for duet 

Jessica Mauboy has lent her voice and is hitting the "buy local" high notes as the newly-named ambassador of Australian Made 
Week 2024. 

Running from 20 – 26 May, the annual event aims to celebrate all that Australians create, with the home-grown singer 
songwriter encouraging us to prioritise buying products bearing the iconic Australian Made green and gold kangaroo logo. 

“I couldn’t be more proud to be Australian and come from this beautiful country where we have such an abundance of clever 
makers and growers who work so hard to produce for us and the rest of the world.” 

“Buying Australian is an important way we can support each other and ensure all Australians prosper.   So let’s make some noise 
for supporting Aussie businesses,” Mauboy said. 

Australian Made Chief Executive Ben Lazzaro was thrilled to welcome Jess aboard as the face… and voice of the campaign. 

“With her infectious optimism, incredible work ethic and connection to Country, Jess embodies the very spirit of Australian 
Made Week which has become an annual celebration of our local creators.   

“She is a true trailblazer and we are absolutely delighted that Jess will headline our campaign to raise awareness of the 
importance of buying products bearing the Australian Made brandmark,” Lazzaro said. 

For more than 35 years, the trusted Australian Made, Australian Grown green-and-gold logo featuring the outline of a kangaroo 
has identified products as authentically Australian. 

From automotive to arts, beauty to boating, clothing to cleaning products and many, many more, every single purchase of 
products bearing our unique country-of-origin certification helps create and support local jobs and boost the economies of the 
cities, towns and regions where the goods are produced. 

Australian Made Week will be celebrated from 20 – 26 May 2024 and is being promoted through TV, radio, print and online 
advertisements featuring Jessica Mauboy. 

Learn more about Australian Made Week at australianmadeweek.com.au. 

—ENDS— 

DOWNLOAD IMAGE 
 
For further media information or to interview Jessica Mauboy contact: 

Melissa Connell 
melissa@mmpr.com.au  
0427 672 426 
 
Mandy Henderson  
mandy@mmpr.com.au 
0419 117 51 
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ABOUT THE AUSTRALIAN MADE, AUSTRALIAN GROWN LOGO 
 
The green-and-gold Australian Made, Australian Grown (AMAG) logo is the only registered country-of-origin certification trade 
mark for the full range of genuine Australian products and produce.  
 
It has been helping Australian consumers, farmers, processors and manufacturers for more than thirty years. 
 
The AMAG logo can only be used on products registered with the not-for-profit organisation Australian Made Campaign Limited. 
The strict set of rules governing the logo’s use also require that it must always be used with one of five descriptors; ‘Australian 
Made’, ‘Australian Grown’, ‘Product of Australia’, ‘Australian Seafood’ or ‘Australian’ (for export use only). To use the logo, 
goods must meet the criteria set out in Australian Consumer Law as well as the more stringent Australian Made, Australian 
Grown Logo Code of Practice. More than 4400 businesses are registered to use the AMAG logo, which can be found on 
thousands of products sold worldwide.  
 
 
Australian Made Campaign Limited is located at Level 4, 111 Coventry Street, Southbank, VIC 3006 
1800 350 520 
www.australianmade.com.au 

http://www.australianmade.com.au/

