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MEDIA RELEASE
THE AUSTRALIAN MADE CAMPAIGN BOLSTERS ITS PRESENCE IN QLD

The Australian Made Campaign has bolstered its presence in Queensland with a new
Account Manager. Michael Frankland has taken on the role, joining Australian Made’s ranks
from the Chamber of Commerce and Industry in Queensland (CCIQ).

Frankland will help to facilitate access to the iconic Australian Made, Australian Grown
(AMAG) logo — Australia’s official country-of-origin certification trade mark — by
Queensland’s farming, manufacturing, fishing and aquaculture businesses.

He will also work with CCIQ to help educate local businesses on the benefits of leveraging
country-of-origin as a marketing tool, and how it can be successfully promoted.

“The Australian Made Campaign is proud to be working with CCIQ to provide the
Queensland business community with access to a local resource for information about the
Australian Made, Australian Grown logo,” Australian Made Chief Executive, lan Harrison,
said.

“Michael Frankland’s local business expertise will be greatly valued. He will be a tremendous
asset to the team.”

CCIQ CEO Stephen Tait said, “As a foundation member of the Australian Made Campaign we
are delighted to be supporting the initiative in Queensland. The Australian Made Campaign
helps drive recognition and awareness of the fantastic products made, grown and produced
across Queensland.”

Used by more than 2000 companies on more than 15,000 products sold here and around
the world, research shows it is the AMAG logo that gives the vast majority (88%) of
Australian consumers strong confidence that a product is Australian. With recognition of the
AMAG logo at an all-time high of 98% it is by far the country-of-origin identifier Australian
consumers know and trust best.*

To find out more about the AMAG logo, call 07 3842 2373, or email
michael.frankland@australianmade.com.au.

BREAKOUT BOX

DOES YOUR BUSINESS QUALIFY?

e Australian Made: The product has been made in Australia and over 50 per cent of

the cost of production cost has been incurred in Australia.



Australian Made Australian Grown

e Australian Grown: All significant ingredients are grown in Australia and almost all

processing carried out in Australia.
® Product of Australia: All of the product’s significant ingredients come from Australia

and almost all of the manufacturing/processing has been carried out in Australia.
e Australian Seafood: All significant ingredients are grown/harvested in Australia and

almost all processing carried out in Australia.
WHAT DOES IT COST?

The annual licence fee is based on the actual sales of licensed products for the previous 12
months. The minimum fee is $300 plus GST for annual sales up to $300,000.

--ENDS--

*Roy Morgan 2012
NOTE TO MEDIA

Australian Made Campaign spokesperson, Ben Lazzaro, is available for interview and vision opportunities.
Please contact us if you would like to schedule a time.

MEDIA CONTACT
Catherine Miller, Media and Communications Officer

P: +61 3 9686 1500/ +61 422 071 256
E: catherine.miller@australianmade.com.au

ABOUT THE AUSTRALIAN MADE, AUSTRALIAN GROWN LOGO

The green-and-gold Australian Made, Australian Grown (AMAG) logo is the only registered country-of-origin
certification trade mark for genuine Australian products and produce.

The AMAG logo supports growers, processors and manufacturers in Australia by helping businesses to clearly
identify to consumers that their products are Australian. At the same time it provides consumers with a highly
recognised and trusted symbol for genuine Aussie products and produce. It does both of these things in
conjunction with a campaign encouraging consumers to look for the logo when shopping; it has been doing
this since its introduction by the federal Government in 1986.

The AMAG logo can only be used on products that are registered with the not-for-profit organisation
Australian Made Campaign Limited. The strict set of rules governing the logo’s use also require that it must
always be used with one of five descriptors; ‘Australian Made’, ‘Australian Grown’, ‘Product of Australia’,
‘Australian Seafood’ or ‘Australian’ (for export use only). To use the logo goods must meet the criteria set out
in the Australian Consumer Law as well the more stringent Australian Made, Australian Grown Logo Code of
Practice. More than 2000 businesses are registered to use the AMAG logo, which can be found on more than
15,000 products sold here and around the world.

Australian Made Campaign Limited is located at Suite 105, 161 Park Street, South Melbourne, VIC 3205.

www.australianmade.com.au




